
ShoreLine Skyway is a next-generation aerial lift that soars above Toronto’s 
downtown, serving as both a city-building strategy and as a remedy to five 
decades of physical and emotional separation from the city’s waterfront. 
 With stops alternating between the north and south sides of the divisive 
Gardiner Expressway, this overhead route will provide a convenient and 
accessible link to the harbour. Simultaneously uniting the western and eastern 
reaches of Toronto’s central waterfront district, ShoreLine will carry up to 
30,000 daily passengers above congestion on the Gardiner and Lake Shore 
Boulevard while providing an unparalleled view of Lake Ontario. 
 Compatible with current land uses and requiring minimal real estate, 
ShoreLine Skyway is a whimsical attraction drawing tourists and locals to 
and along the waterfront. It enhances the effectiveness of the transportation 

corridor, augmenting existing mass transit while providing reliable and 
rapid connections to growing communities at CityPlace, East Bayfront, 
and beyond. 
 With the proven all-season performance of a gondola ski-lift, ShoreLine 
links commercial, cultural, educational, recreational, and residential uses 
and encourages a city-wide celebration of Toronto’s waterfront. Gone are 
the days of breathing exhaust fumes in an underpass; at a fraction of the 
cost of a new rapid transit line, the iconic ShoreLine provides a fantastic 
new way to see the city while reuniting Toronto with its waterfront. While 
research is ongoing, preliminary results indicate that ShoreLine could be 
a cost-effective and feasible solution to many of the problems currently 
plaguing downtown Toronto.

S KYWAY

Walk, run, or cycle the 
Martin Goodman Trail 
one way, then take 
ShoreLine home.

ShoreLine will increase 
land values for public 
and private entities.

Orphaned parcels of land are put 
to use for  stations and towers.

Where can 
ShoreLine 
take you?

Potential future exp
ansion
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Typical use scenario: Monday, 8:30 am
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Cars Towers

STATS
SCHEMATICS

Number of stops: 11 (+ 3 expansion) 
Total route length: 6.22 km (+ 1.88 km expansion)
Operating speed: up to 22 km/h
Car capacity: 10 riders
System capacity: 3,000 riders per hour per direction
Technology: Monocable detachable gondola (MDG)
Cost per kilometre: $5-$20 million
Precedents: London Emirates Air Line, Medellín 
       Metrocable, Singapore Cable Car

2011 population within 400m of route: 57,7701
2011 population within 800m of route: 80,4382
2036 population within 800m of route: approx. 150,0003
Immediate predicted ridership: 20,000 trips per day

RIDERSHIP FLOW

With operators at every station, 
and CCTV cameras in every 
car, safety is a top priority.

Stations

Elevators, spacious car interiors, and platform-
level floors mean ShoreLine is bicycle- and 
wheelchair-friendly and ADA/CDPA-compliant.

ShoreLine’s monocable design features a 
detachable grip that allows easy boarding, 
multiple stations, and direction changes 
along the route.

Line width denotes relative ridership in each segment of the 
ShoreLine route. Pale blue is west-bound, dark blue is east-bound.
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BENEFITS

FUNDING MODEL

Environmental and financial

Promotes cycling 
and walking

North-south, 
east-west

Connects to
attractions, and an 
attraction itself

With transit, with 
existing and 
future communities

Estimated total cost: $240 million
 10% land swap: $24 million

 20% section 37 benefits: $48 million

 20% Infrastructure Canada: $48 million

 20% operational revenues: $48 million

 30% corporate sponsorship: $72 million


